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Conclusions

ÅFamily forest owners rule!

ÅSize matters

ÅBeauty, legacy, and privacy

ÅTo manage or not to manage?

ÅThey are a bunch of old guys

ÅFamily forest owners donôt own forests

ÅSurround sound communications



Pop Quiz
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Who is this?

A. William McKinley

B. Teddy Roosevelt

C. Eleanor Roosevelt

D. Smokey Bear
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Who is this?

A. Walt Whitman

B. Henry David 

Thoreau

C. John Muir

D. Teddy Roosevelt
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Who is this?

A. The first chief of the 

U.S. Forest Service

B. Gifford Pinchot

C. The former governor 

of Pennsylvania

D. All of the above
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Who is this?

A. John W. Weeks

B. John E. Weeks

C. John W. Weeks

D. Edgar Weeks
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What do these people have in common?

Catalysts of Forest Conservation
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The Midnight Reserves
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The Weeks Act
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The Three Stages of Conservation

1.Individual

2.Federal

3.Private
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Relegating conservation to government 

is like relegating virtue to the Sabbath.  

[It] turns over to professionals what 

should be the daily work of amateurs.

ïAldo Leopold (1935)



Pop Quiz
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According to 1,000 likely voters: who 

owns most of the forests in the U.S.?

A. U.S. Government

B. Forest industry

C. Family forest owners
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Forest Ownership, 2006
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